Fingerprinting sometimes comes across as the 'poor relation' of biometric technologies, despite its venerable history: fingerprinting was used by the ancient Babylonians. And in modern times, it was first used to crack a police case in the 1890s when Argentinean police inspector Eduardo Alvarez used a fingerprint to identify a woman who murdered her two sons and then cut her own throat in an attempt to blame someone else.

But nowadays, other biometrics are at the centre of attention and development, in particular facial recognition. In this issue for example, facial recognition systems feature in reports ranging from their role in helping to counter the spread of the Coronavirus to fighting knife crime in London. Meanwhile, newer, more complex biometrics like retina recognition, heartbeat monitoring and behavioural biometrics continue to keep fingerprinting in the shade.

So it was intriguing to see the latest news from German luxury car manufacturer Porsche, which gives the humble fingerprint a starring role (see page 3). The company has launched a new service for owners of its latest 911 sports car, which involves printing a giant image of the owner\'s fingerprint onto the bonnet of their car.

In its marketing, Porsche credits the unique nature of fingerprints as the reason why it developed a new painting and printing technique to provide the service. "It\'s already the case that hardly any Porsche is the same as another," the company says. "But from now on, the 911 can even be as unique as the papillary lines on a human fingertip."

Porsche has even thought about the privacy aspect of the process. "The customer\'s biometric data is processed so as to make sure it cannot be used for an unauthorised purpose," it says.

It\'s a marketing campaign that offers a reminder of the enduring strength of the fingerprint as a unique and iconic form of authentication. On the other hand the service is not cheap, at €7,500 on top of the €100,000 price of a new 911. So while it could prove tempting to fans of biometrics, buyers may need to check they have the necessary car budget before they put print to paper.
